SNAPCHAT STRIKE DEAL WITH THE LATE LATE SHOW
Snapchat have highlighted their TV ambitions by cementing a deal with the James Corden lead
show. The app has inked a deal with CBS to host an offshoot of James Corden’s The Late Late Show,
the short-form series Next James Corden will be broadcast on Snapchat’s Discover platform.
Alongside this, Snapchat is paring with NBC to develop a daily news show, and Discover is to
produce a new series “reimagining” Shark Week.

Implications
By the end of the year, three Snapchat Shows will air on the platform each day. According to
Nielsen, Snapchat reaches nine-times more 18 – 34 year olds in the US than the average top 15 TV
networks on any given day. However, there is still much to do from Snapchat to convince marketers
as to why they should spend big on the platform.

EUROPEAN PUBLISHERS PRESS BRUSSELS OVER ONLINE PRIVACY RULES

Implications

FACEBOOK EMBRACES ESPORTS IN ITS VIDEO STRATEGY SHIFT

Implications

WALKERS TWITTER CAMPAIGN HIJACKED
Walkers, the UK crisp maker is the latest brand to fall foul of the pitfalls of customisation and
putting trust in the public to submit photos as part of its Champions League campaign.
The Walkers Wave campaign inadvertently featured Rolf Harris, Stalin and Harold Shipman in its
ads. Walkers had asked users to submit selfies which would then be shown on screen waving in
support alongside Walkers’ ambassador and pundit Gary Lineker.
The wave is being projected on the digital billboard opposite the dug out, with the brand
encouraging participants to instantly share their part in the #WalkersWave across their social
channels.

Implications
They aren’t the first brand to regret putting trust in the public, last year Coca-Cola's 'GIF the Feeling'
project was hijacked by Tumblr users, while the Natural Environment Research Council's (Nerc)
found out the hard way not to trust the public thanks to its #NameOurShip campaign.

ITV TO LAUNCH ADDRESSABLE TV WITHIN NEXT 12 MONTHS

Implications

TWITCH ENTICES VIDEO CREATORS WITH MORE REVENUE SHARING

Implications

